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Lecture Series - Explained 

 The Personal BRAND lecture series will consist of several 
classes facilitated by Austin Thompson, at the invitation of the 
Atlanta Public Library System, Wolf Creek Branch.  All classes are 
based on the book A BRAND New You: Taking Ownership of Your 
Personal BRAND, and will be taught in a classroom format.  No 
one class serves as a pre-requisite for another class, and 
individuals are invited to attend all classes to receive full benefit 
of the lecture series. 
 

 The objective is to share with the audience information 
on building a valuable and marketable personal image, known as 
one’s personal BRAND.  The classes are open to all who are 
interested in attending, and are free to the public.  Thank you 
for taking an interest and for your support. 



Library Location 

 

Atlanta Public Library System 

Wolf Creek Branch 

3100 Enon Road, S.W. 

Atlanta, GA 30331 



January 24, 2015 

BRAND Perception 
 

How do people see you or perceive you, based on what your image 
projects?  How strong and robust is your Personal BRAND image 
for it to help you build a loyal following?  It is said that it only 
takes 7 seconds to make an impression upon introduction. 
 

We will discuss how your personal traits, characteristics, and 
everyday behavior can project either a positive or negative image, 
which determines how you are received by those who encounter 
and engage you.  You either turn people away from you, or attract 
them to you. 



February 7, 2015 

Branding for Entrepreneurs 
 

Small businesses come in all sizes.  Many are producing high 
levels of output, where 66% of all jobs created in America are by 
these types of small businesses.  However, many small businesses 
are operated by micropreneurs and sole proprietors who are either 
incorporated or structured as Limited Liability Companies.  These 
are the one or two person operated small businesses. 
 

We will discuss how small business owners can manage their 
personal BRAND image, and understand better how the personal 
BRAND image is aligned with the image of their businesses.  A 
damaged personal BRAND will translate into a damaged business 
BRAND, if not managed properly. 



March 7, 2015 

Managing Risk / Maintaining BRAND Value 
 

How do you avoid damaging your personal BRAND and 
mitigating a loss in BRAND value?  It takes a long time, and with 
hard work to build a strong and loyal personal BRAND, but only 
moments to lose it. 
 

We will discuss ways in which individuals can mitigate against 
losing BRAND value and maintain a strong personal BRAND. 



April 4, 2015 

Personal SWOT Analysis 
 

Learn how to identify your strengths, weaknesses, opportunities, 
and strengths in this workshop.  This analysis will help you to 
build and grow a strong personal BRAND, while understanding 
where you have to focus on developing yourself. 
 

We will engage in an exercise to conduct a SWOT analysis, from 
which to use as a guide for self-development and personal 
enrichment. 



May 2, 2015 

Your Digital Footprint 
 

Your digital footprint is what you leave behind on social media 
sites, or the image you are projecting on the Internet.  The World 
Wide Web is just that….world wide (global).  Your posted 
information is not exclusive to your friends, but to any individual 
logging on to anyone of the hundreds of online sites visited by 
billions of people.  Anything you place on the Internet can 
potentially be seen by billions of individuals, and especially your 
employer (over 3 billion users on the internet).  It can either ruin 
you or grow your BRAND. 
 

We will discuss ways in which to be cautious about what we place 
on the Internet, especially on social media sites. 



Book Purchasing 

 

 

www.amazon.com 

 

www.barnesandnoble.com 
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